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The effect of Marketing Mix to adopt the Food Delivery Application of the
people in Hat Yai City Municipality
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Abstract

The objectives of this research are 1) to study the level of importance of the
marketing mix of Food Delivery Application. 2) to compare the importance of the
marketing mix of Food Delivery Application which classified by type of Food Delivery
Application. The samples of this study were 400 people who used food ordering services
through Food Delivery Application in Hat Yai and Songkhla Province. We used Cochran
(1977), with a 95% statistical reliability and simple sampling method. The instrument in
this research is a questionnaire with a confidence value equal to 0.75%9and the statistics
aremean, standard deviation,t-test, F-test and comparison of differences in pairs by using
the method (Scheffe's).

The results showed that Food Delivery Application gave the highest importance
to the marketing mix in terms of products, followed by distribution, price and marketing
promotion, respectively. The comparison that get the importance of marketing mix of
Food DeliveryApplication classified by different types of the users of Food Delivery
Application found that overall is not different of the importance of Food Delivery
Application and for each factor, showed that no different, too.

Keywords: Marketing Mix, The adopting of the Food Delivery Application, The ordering of
food delivery
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N19N15AAA LTEea1auInuInlunites As TiAud AgAvdIuUszdauN1INITRaINAIY
nan At L TusuU 1 se9asun anudAniudiulssaunensnaInfulam1an1sandniieg
FUTIAN WaTAIUNITALATUNNSAAIARINETU Wiy Application Food Delivery Food Panda
d1m3u Application Food Delivery Grab Food thag Application Food Delivery Bu 9 FeUsznou
1U&8 Chim Doo De Buddey Food wa Dr. Food Hulsianudnfyfuaiudsyaunisnisnain
Sesdrduanunlumdesidululufianaieatu fe TianudAgiudiulssaunisnisnain
aundn et WWududu 1 sesasunlianudiAyiudiulszaun1anIsnaInAIuITIAIA1UT B
NNNTINTIAUY LAZAIUNTALATUNITNAIN AIUAIFU

ASNAFDUTBANAILUDIAUNDUYINNITIATIZUANULUTUTIU (ANOVA) 1nensi1adauming
Juenitudvesmnuudsunuluusazngulagldvaia Levene test nafann197 3
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A1519% 3 wanaNan snageUANUTueNUSYRIRILUT (Test of Homogeneity of Variances)

Levene df1 df2 Sig.
Statistic
ANUNARAS D 2.049 2 397 130
AIUTIA 2.080 2 397 126
AUADINIINITIAIINUNY 371 2 397 690
AUNTALESNAINAA 192 2 397 825
NATAINAIUUTTEUNIINITAAIA 729 2 397 .483

Y

PNANTN 3 MsnedeuAEULenRUsUeIAULUTUTIULARZAIWUS (Test of Homogeneity

of Variances) WU AukUTUTINMsaznaulwandaiu ag1slidudAyvada Nseau 0.05
Fadulumudaulunisnaaauiesiernnulkususiu (ANOVA)

d' a a ¥ o % LY 1 . .
A1519% 4 uansnan1siUssuiisunslianudifyiuaiulszaun1sn1snainees Application
Food Delivery 9uunauviinvas Application Food Delivery

daudsraunianisnann  AuwdsUsIu df SS MS F Sig.
Between Groups 2 .680 .340 1.227 .294
AUNARNS I Within Groups 397 110.054 277
Total 399 110.734
Between Groups 2 472 236 625 .536
AIUTIAN Within Groups 397 149.726 377
Total 399 150.198
o o Between Groups 2 1.305 .653 1.154 316
ATULDINNNITIA
. Within Groups 397 224.526 .566
11UNY
Total 399 225.831
Between Groups 2 126 .063 147 .864
AIUNNTALESNAIIAIA  Within Groups 397 170.101 428
Total 399 170.227
\ Between Groups 2 153 077 .348 .106
ANTINAIUUTLAUNNY
Within Groups 397  87.391 .220
N13MAA
Total 399  87.544

N ~ = 1 o W w1 . .
1NM999 4 wansilSeuisunsiiaudAgdudssaunienimainves Application
Food Delivery anLunauyunuee Application Food Delivery ‘Ua\‘iéﬁ,ﬁzj Application Food Delivery
AU wualaennsn dnslianudnAgiu Application Food Delivery liuansnaiu waziile
Ansannduseau wui lfidulafuanaaiu
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n15aAUIIEHA

nanTISeAunUAEIfUdIuUsTALTNINsaafiinanenisidentd Application Food
Delivery 9asUszasulutvamauiauasmalvg aunsnidounnuduiussenitmouiuay
wwaReluns el

1. #an15IATITRIEAUAITIRANA Ay AvdIuUTEaUNIINITRaIATeY Application
Food Delivery a8eUszanguluasnauiaunsnialng wuii greuiuvasuniuiiaiudniiune
nstirudAgyivdiuysraumn1ansnaInves Application Food Delivery luamsiueglusesu
innuazidiefiansansefiu wuin freunuvasuanalimnuddyfudiulsaumanisnainsiu
wAnAnd fieledogeiian seasnfe Mmudosmianisindiniie fusia uazdudauady
nsna1n Ay Fayasnuiianuddnlussivinnmiloudu eradumszdiuszannia
nsnaasundnsdnsiiu Application Food Delivery Aifiamninaula aunmnsldanusnga
Hugudrmemnsimanmaie wazilruazmnauiglunsidende wavdinUsyaunian1snan
AU IV TIATINUNY ﬁmuﬁiﬁu’%miLLamﬁ%’mdﬁmmsmamqma1sJﬁuﬁ Application
Food Delivery ftosnneteidegndn dvaswninsansegndnluseyanaliazainginis uaz
fveamsliduusiigniegrumunzay Seaonndosiunauidoves q3i quniuin(2562)
fina1191 YadedrmuszaunsnmsnansnundnSaumidangefian wazsesasnie Mutemens
Jndmine uazaenadesiugmini fesasatl (2558) Aldnansideanunsaazuled Jade
Frundnsiet wastemsnmsdasming dwadauinsenisdadulaedudrunisenndndy
ooularvesuslnamniian

2. NANITILATIZRNTLUTBULRBUNISTRAINE1AY A UEIUUTZAUNIINITAEIN B
Application Food Delivery Ingduunauainues Application Food Delivery waausgu1aulu
WRWAUIaUATIALUYY NaUTeusunsiirudAyivduUsTaNenInaInves Application
Food Delivery 314 uUnn11v1AU89 Application Food Delivery %aafﬂ“fij Application Food Delivery
sy nudttaenimsy fnnsliauddayiu Application Food Delivery Taiwmnsneiu uazidle
farsandusiedunuitlddgulafivandnstu wsglunisidenls Application 14 9 ARHER
AUANNAZAIRAUTE S1uTiliuENTT warsaliung Jelsediulunisidendadulalduinis e
1) audesnislunisuilaalundagssianvesnms 2 msfeduladstuegfulusiudy
dlesan Application sialsusmsldumnenediy

3

Qi \eshvail. (2558). tadeiiinasionIsdodudrunsuenwiinsusoulatvesuilne
luangunmumuasuazUsuama. (MsauaiBaseysyaumUndin).
UNMINEISYTITUAERNT, AUTNIATIANAATULAZNITUYT.

yiua Snwasiugang. (2560). Taseiidansnanenisinaulalausnisaiermsuvuinaiiessy

a

Fodiannsednalusangunnuniunskasysuama. (msruaindaszUIya

=

UATUDNR) URINEIFUSTINAENT, AUTNIATIANAATULAZNITUYT.
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susml A3d1019A, 1N UayiIe warlIely a1eUTElEss. (2558). weRnTsuEusLaAly
ﬂ§qmwwmmGiamﬂ%u%mié’%’qmmiLLUUL@ELQ@%&JTLAL%UIWT375575‘11?1/775@55@,
1(3), 354-371.

Uguma® V13U, (2562). UumNnISiNUssanEn AN 99 Iveam 91590 T e
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AREUINIIEIND LATINTT TWING.
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